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| AL-TAI LOGO TIMELINE dlall jletid Liojll kAl |

Loy Jleiill jghj gl Jia algh djial aslaicl pigbgay jletill a1 1980 plell L4 aill aan s jlitall jyjell ate Ll jliall aawy Jlal jlei gl
anaillapoll agaall ol jghs (uy wlill pleg Sjaidlg yjell jrowill aalgiajg yevg @aiill dljle wdlilhiol dijaall juleoll guknilg 2006 plc
clhalllad axd iy sall jusll jghillg @slooll,-a Lol clhall Gl iiio ughi cililihiog dyjlaii willg dudig wwill Cldagill aig 2019 ol c
pile tllg Jinitl i) Jletall Junollaie (1,34 Sliwill 5oLl 6)13] yulao gautij ang 288 @ua &y jlodiwillg dudiguill gl dulels 63U j a)g ug
J1jig Gupell Ll Ayl ylausl oSl JLaé] pacg uanll il il Gigwill lilinio 20 G4lg Lod (5Ll AUgdg Jloiis ghni & wlja galill L

gag Lo ajusliai) idlon

The first logo for Al-Tai was drawn by the artist Abdulaziz Al-Mishari in 1980,it was drawn manually and it was adopted for a long period,after
that the banner was developed digitally in 2006,and to apply the modern standards for the requirements of clubs logos,that the logo must
have both the English and the Arabic name and the founding year,the old logo was developed for the last time in 2019, and because of the
development marketing and investments and the requirements for the development of sports facilities in the Kingdom and the huge
developments it has shown,and The need to increase the effectiveness of marketing and investment tools in it.The Chairman of Board
Members Mr Turki Al-Dhabaan has directed the communications and media department .To study the upgrade the club’s logo with modern
marketing tools and requirements,and not dismissing the legacy of this club,and improving the fanbase inside or outside of saudi arabia

Al pghill odll pghil Jaill jletiul
THE LAST LOGO THE DIGITAL LOGO THE FIRST LOGO
2023 - 2019 2018 - 2006 2005 - 1980
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| NEW LOGO 2024 2024 2l jledll |

Jlall

ee ALTAI 1961
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s ALTAI 1961

olaga Jown Jgl T j o)
ASil@olll ,ag @y juaigll & ollly gLl
LmJg pllell sgiuio le LolaAl uilg glai
Cun gl il éaig il jheoll Lé drodi
Wi lnc go Wil go sglallc jall Jalany
clinil @o Llawll ¢ jall Giniig wyyell el
Jloull aylallaalle o JgSoll cjall
SALUl jplioll eton @ o G-utio JAlal
3gang (J—otlllacja yupall JSwiidi n
Juyillaija Gawpll
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oAl j ol uyoll aic yuypall 3 of
wulall \‘_'llgai p_dJig ola dillg ar gjall
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Sl dljle il dold@ aigayl &)l sy
Qualiollg agliall Nl jopg @_uli Aio
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Loy ao w0 iodalla oy sjlaioll
2019 oLoll __a yls naill jighillg 2006
salillulelicilg byl ejadl jopdn
aalisoll JLinill alas Jalpog A alizoll

salill le Cusloi il




| MEANINGS OF THE LOGO

£

Jlkal

s ALTAI 1961

The T letter is the first letter of the
club’s name in english,which is the most
common and used language in the
world,and it has a huge value marketing
wise.the upper part of letter goes with
the stick of the arabic letter kr and the
lower part bends with curvature of the
constituent part with the outer edge of
logo With an amazing mixture with all
other components
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This letter (b) refers to the first letter
on the name of the club in arabic,which
is the formal language in Saudi Arabia
the home country of the club and it was
shaped in the right side of the
shield,with an interference with the
other elements of the logo,and the
mixture of the arabic letter with the
stick part along side the horizontal line
of the first english letter of the club
name in english,and considering clarity
in the two letters form and it also
interferes with the horse from the
inside

® - O

£

Jlal

s ALTAI 1961

The horse is considered by the Arabs as a
symbol of knighthood and bravery,and
its the most important tool for the
knight and the most effective element
for him winning battlesand for
attaching Al-Tai by the name of (Hatim
Bin Abdullah Bin Saad Al-Tai) the symbol
of generosity among arabs and The
Master of Hail back then, the
knighthood icon has been connected to
the club since it started,and it was
formed In the competitive systematic
and playing a major role among saudi
clubs

The shield represent an important icon
for the club banners since established
and it symbolises to the fighting spirit
and being a competitor in every
Tournament Al-tai take part in,where
this shape start with the first logo for
the club in 1980 which was drawn by the
artist Abdulaziz Al-Mishari,then it was
digitally drawn in 2006,and the last edit
was in 2019,where the the shield
symbolises to the club’s Various sports
trophies And the stages of the struggle
of the different generations that
followed and represented the club




| VERSIONS OF THE LOGO Jleddl allanl |

JI & II q" o I---

alolsl Jlglill ol 1
sguwill gglll jleinll 2

Jlll dlall sauill Joll jlewul 3

oo AI.TAI 1961 oo ALTAI 1961

JlgJil Jlo will pari wl aniig
Jlodl jaa alolsll

there is three different color
versions of the logo
1- the logo with full colors
2- the logo with black color

alolsl lglill jledul dawuill ggliu jledl aguill gglib jlosiull _ )
LOGO IN FULL COLOR THE LOGO IS WHITE THE LOGO IS BLACK 3- the logo with white color

and we recommend using the
full color as possible as can

~_ \\\74//1? % {/ C X /
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dclinll pand Lisill aal
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slesiwll ddkio

Jolic Jo aula ddhiayLails Lblao jle il §gsy gl wiay (Gwiliillg ag ixgllg jgul gloal
ol Lle jlorill sleyiwl ddahio I Ly g Al Gljle il blailg &ilish Jio s il pronill
il dolell ,a el duija yaye Jios g@ig X itillll wayalh

oaall Lisdlaall

aclihl La (po 13 yaje) Lid Jnaoll sl o jenl jlorll ggsdy tl g dchihll a
Qouadi o iy Cuag ad o $aill JSod Jlo sl poand il aall aani g Sou U @ aibliill Le Lol
aging Jolge Lle klaall aall oap d@alisoll ajdaillg duubuill Aokiill pe walino Jauin
.Ls.,ingiLQ“ Jusill g ponill e aleilll g aidrg promnill

the area of elimination

toinsure the logo is clear and consistent the logo must be always surrounded with empty
space other designing components such as writing and other logo patterns the area of
elimination refers as the Latin letter x

the minimum size

in printing, the logo should not be than the exact size here (13 CM) printed,

but on the screen the minimum size cannot be decisive becouse its introduced in different
types of display and different sizes, so please be aware of keeping the design clear and stay
away from random minimize or maximize




| INCORRECT USES OF THE LOGO Jlell aikhlAall Alolaaiwdl |
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= Saloyl yglli

Sallaloyll ygl gdg araall Aol ellail ajladl yulro giae Jo aljiali 1966 plell a salill alo i ggdll J.OJ.C|

Aulai il gl ellas gl 1ad wjoigcaginlllolsildle wy gls il Ll pU‘D| 0_]159 L_4LI’_\JI odla o3l jop

Jolllady jroiy sall angll ol sslill ga ggiy il salug Jalulwa Lle ggl Ll jlaiy 1 Sl sl gglg

ablyijlg aiy joyl asloicl ciag Jo Jglll1ad poj elg diolleg lioylélg llno dumbll ailigi wollalire -le
Jdiall Ul Gowell jlnial ia (Jlall aila) Ll alill gl
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THE GREY COLOUR =

The grey Color was adopted for the club in 1966 by a suggestion from the board member Back
then Mr Ahmed Al-Fagih,which is the Color of ash that symbolised to the generosity of Hatim
al-Tai and the huge amount of fire that he used to light for guests.and this color is also known as
the color of independence,and the color of neutrality that does not take sides To a color over
another,Al-tai is almost the only sport club that is distinguished by this color at various sport
levels locally,regionally and worldwide.The color haven’t been changed since it was adopted and
attached to the old club’s name (Hatim Al-Tai) before abbreviating the name to Al-Tai
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| COLOR MANAGEMENT

PRIMARY
COLORS

(C36,M28,Y27,K0 (C36,M28,Y27,K0
R176,G172,B179 R176, G176, B179
#B0OBOB3 #BOBOB2

SECONDARY
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Jlglill ajlal |

(Igall ylglill slail) ICC 20 ddalgio wayjeidlale Jlglill dduliiollg ddaraall g la Ul clingi
(clis Ll Log delinllg avilill Jio) glglll ajaal eroal

clli.aclinll agleliibi Lle lali Ll giglill gk anmll glglill cag el walo slac] joy
adall ,a daigoll glglll casjei dilale elari willadls way dad Jiglill o a6 dlnaoll
plaaiul piy pl 3] adintell slacldiloc (o le ja 13d Jgss gl wias.ggl sl guai Jia dlilaoll
Lle klaall oy glg dilegyiitell Jua Jlglill aliil asle] cliai ma aad Jlglillwy jeidilalo
plaaiwll doilis Adobe aolp a Jglll v jeialo guell dujlaill douloll Guilii

Accurate and consistent color management requires ICC (International Color
Consortium) compliant profiles for all color devices (e.g. monitor, printer, etc.) Setting
the correct color profile ensures that the colors you see on your screen or in print
match the ones detailed in this color section, you should Always use the color profiles
shown on the opposite side before applying any color. This should be part of the
document preparation process. If these color profiles are not used, color reproduction
will vary throughout projects and consistency will not be maintained.

Choose Edit > Color Settings
Select the color profile mentioned above
in each color space, then click OK
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| PATTERNS bloilll |

altai.sa
X £ £ () tail381

"( altai.sa
XO £& (> tail381
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TEMPLATES



| SOCIAL MEDIA TEMPLATES
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SJgall Guyall janidling 3

ikl gali ;8 padll 6551 Jgill Gapall Suweo glhis
Loyl &)Ll G)lol 62024 Jliy 11 Yu_toAll pgull
1 dhidoll sagewll g s Jga hwaliol Ialaoiul
adhall caagill
J&MI@MJMQ:QQUJ@BQMI@U]JMQ
89 il 3o 18448 20 (Jall pliy jdli Jigh Aiaiw il
sJgall J-by llaa )Lidlg yaill ihloyl s jgal
-Jighi s H Jldigg (551 2023 -2022 il

@ altai.sa
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oCloinl Jnlgill cigs |



| SOCIAL MEDIA TEMPLATES Cloindl nlgill wigs |

AR
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| SOCIAL MEDIA TEMPLATES

BRA7ATRIED A
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| VIDEO TEMPLATE giaall wlls |

<« p PP ) 03:47/1000 £ []
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| IMAGE TEMPLATE Janll wlla |
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| FONTSUSED

d

Al-Tai Saudi Club

NFC Light
abcdefghijklmnopgrstuvwxy
(.2 H#@&%Sz

NFC Regular
ABCDEFGHIJKLMNOPQRSTUV
W XY Z 0123456789

NFC Regular
ABCDEFGHIJKLMNOPQRSTU
VWXY Z 0123456789
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Sageull Lilkall ssl
NFC Light

chhppyiyjJdraaadayl
0123456789 sgaypJuguwe

NFC Regular

bbby ypyryejidraaadadl
0123456789 s gaypeJugu e c
NFC Bold
bpypuyysjjiraaavayl
0123456789 sgagpJd U é e b

doarainall bghall |

NFC g@ ayjlaill Liiotle kA
ayjell puiellly aolaaiwl(jSoug
bhg bhall yo juiey A4 yjulaillg
L0 lAlolaAT wl gSoy il & ipoll
U304 Los Wlaiioll Jo aaell

dalise Jljgl CiLliy aoladiul

Our brand line is NFC

It can be used in both Arabic and
English. Itis considered a flexible
font that can be used in many
products. It can also be

Use it in three different weights
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Uses



| FIRST SHIRT Jaill nroall |

T PR
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| SECOND SHIRT Jll garodll |

_—\ o E /
V[ LA
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| THIRD SHIRT CUlill aoall |
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| GOALKEEPER SHIRT 1 Tyulall prod |
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| GOALKEEPER SHIRT 2 2 gl pred |
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STORE PRODUCTS



| STORE PRODUCTS Jaiell dlaiio |
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|
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| STORE PRODUCTS
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| STORE PRODUCTS
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| STORE PRODUCTS
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